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Peer and Advocacy Involvement 
 Use the Internet 

This is an especially good option when you are targeting younger individuals. Program participants may attract 
others by putting information on their websites, blogs, or My Space page. Participants can also create a piece on 
their experiences and share it on YouTube. 

 
 Invite friends, professionals, and advocates to participate on your participant group and peer groups 

This is a great way to seek diverse perspectives while educating others about the availability of the self-directed 
option. Hopefully, they will share their new knowledge within their own circles.   

 
 Reach out to local organizations for assistance 

Your local Independent Living Centers, Arcs, self-advocacy support networks, and Councils on Aging are great 
potential partners. They know people in their local community and have a lot of advocacy network connections to 
help get the word out.  

 
Participant and State Partner Strategies 
 Get free press through existing newsletters  

You can utilize existing newsletters disseminated by disability advocates, provider groups, and community groups 
that reach a broad constituency. To ensure a personal connection, it may be helpful to include a success story of a 
participant.  

 
 Use existing websites 

You can develop a self-direction section on state agency or community organization websites. The section can 
include general information about the model, enrollment information. Also, you can include the same personal 
stories you provide for newsletters! Don’t forget to refer people to helpful websites such as 
cashandcounseling.org and hcbs.org. 

 
 Work with the local media 

Some have found that the local media is interested in stories about self-direction. In addition to your local news 
and radio stations, consider local newspapers and public access programs as well (creating public service 
announcements are often a requirement of media franchise agreements). 

 
 Reach out to other participant groups and advocacy groups 

Request that participants from the self-directed option sit on participant committees for other programs. You can 
educate state personnel and other parties about the benefits of the self-directed option while also assisting to 
strengthen other models! Also, outreach to legal organizations that work with elders and people with diverse 
disabilities, specifically those who support protection and advocacy efforts within the state. 

 
 Present to many, early, and often 

Providing a short presentation to those who have direct contact with the target group may benefit your outreach 
efforts. Also, sharing list serves (i.e. Self Advocates Being Empowered (SABE), and the Center for Self-
Determination Freedom list serve) may assist to educate some on the principles of the model. Target audiences 
should include nursing homes, day centers, and meals on wheels providers. It is also important to recognize the 
strength of word of mouth, especially in small towns. 

 
 Last but not least, be creative 

Think of existing procedures or systems that naturally attract the individuals you are attempting to reach. For 
example, include information about the program in materials provided to individuals seeking disability parking 
placards. Not all individuals will be eligible, but it will help to spread the word.  
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